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Dedicated IP Warmup

Warming up a dedicated IP is an important step in establishing a good sender reputation and
maximizing deliverability for your email marketing campaigns. Here's a general outline of how to
best warm up a dedicated IP:

1.
Start with a small volume: Begin by sending a low volume of emails from your dedicated IP
address. This allows you to monitor deliverability and gather valuable data on engagement
rates, spam complaints, and bounces.

2.
Gradually increase volume: As you observe positive deliverability metrics and a good sender
reputation, gradually increase the volume of emails you send from your dedicated IP. This
should be done incrementally over a period of several weeks or months, depending on your
sending practices and the size of your email list.

3.
Maintain a consistent sending schedule: Stick to a consistent sending schedule during the
warm-up phase. Regularly sending emails helps establish a pattern of engagement and
builds trust with ISPs (Internet Service Providers).

4.
Segment your email list: To minimize the risk of negatively impacting your IP's reputation,
segment your email list and prioritize sending to your most engaged subscribers first. This
means focusing on recipients who have recently interacted with your emails, such as
opening, clicking, or replying.

5.
Monitor performance and metrics: Continuously monitor key performance indicators (KPIs)
such as open rates, click-through rates (CTRs), bounce rates, and spam complaint rates.
Adjust your sending practices based on these metrics to optimize your warm-up process.

6.
Implement authentication and best practices: Ensure that your email authentication
protocols, such as SPF, DKIM, and DMARC, are properly set up for your dedicated IP. Adhere
to email marketing best practices, including maintaining a clean email list, avoiding spam
trigger words, and providing clear opt-in and unsubscribe options.

7.
Gradually introduce new types of emails: Once your dedicated IP has been warmed up
successfully, you can start gradually introducing different types of emails, such as
promotional campaigns or newsletters. Again, monitor performance closely to identify any
issues and make necessary adjustments.

Remember, the warm-up process may vary depending on your specific circumstances, such as the
size of your email list, the quality of your subscriber engagement, and the reputation of your sender
domain. It's always a good idea to consult with your email service provider or deliverability expert for
personalized guidance based on your unique requirements.

Please also see the videos below to help you use the slow/stagger sending with your email
campaigns and automation: 
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